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–  new  methods  of  a business  management  (Daniecki,  2014, 
pp. 9 – 10).
Specifying recruitment needs in a company, apart from the afore-
















3. The sources of selection of employees
The selection of the source of recruitment appears to be essential for 


































The  other  strategy  of  the  selection  of  employees  is  the  filter 






































































































































in  terms  of  the  attractiveness  of  the  offer  for  students  and 
graduates;




–  a wide  range  of  recruitment  services  from  presenting  an 
announcement  about  the  possibilities  of  recruiting,  through 










benefits  connected  with  self-advertising.  Through  a well-designed 







































5. The role of the pracuj.pl recruitment portal in the process 
of staff recruitment

































































portals  in  regard  to  the needs  to  search  for  candidates by potential 




6. The results of the empirical research on the basis of an analysis 
of the case study of pracuj.pl portal






































































































































































































7.55 7.55 9.43 18.87 56.60
2. The possibility to review own advertisements 5.66 0.00 15.09 18.87 60.38





15.09 3.77 18.87 28.30 33.96
5. The possibility to publish job adver-tisements as a hidden employer 7.55 0.00 15.09 30.19 47.17








































































5.66 1.89 1.89 26.42 64.15





3.77 1.89 9.43 24.53 60.38
11. Email notifications from pracuj.pl about sent applications 11.32 3.77 22.64 26.42 35.85
12. Assistance available from pracuj.pl 3.77 7.55 9.43 32.08 47.17
13. Checking applicants with the use of online tests 9.43 9.43 13.21 22.64% 45.28
14. Using a meeting for pre-selection of applications 3.77 13.21 15.09 18.8 49.06





3.77 18.87 24.53 22.64 30.19
17. Practical templates of messages 3.77 5.66 47.17 28.30 15.09
18. The possibility to archive corre-spondence with applicants 0.00 3.77 15.09 30.19 50.94
19. Unlimited access e.g. through mobile applications 3.77 3.77 18.87 18.87 54.72























































































1.89 0.00 11.32 22.64 64.15






































































7.55 5.66 9.43 18.87 58.49
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